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This presentation and the accompanying slides (the “Presentation”), has been prepared by Uno Minda Limited (the “Company”), solely for
information purposes and do not constitute any offer, recommendation or invitation to purchase or subscribe for any securities, and shall
not form the basis or be relied on in connection with any contract or binding commitment whatsoever. No offering of securities of the
Company will be made except by means of a statutory offering document containing detailed information about the Company.

This Presentation has been prepared by the Company based on information and data which the Company considers reliable, but the
Company makes no representation or warranty, express or implied, whatsoever, and no reliance shall be placed on, the truth, accuracy,
completeness, fairness and reasonableness of the contents of this Presentation. This Presentation may not be all inclusive and may not
contain all of the information that you may consider material. Any liability in respect of the contents of, or any omission from, this
Presentation is expressly excluded.

Certain matters discussed in this Presentation may contain statements regarding the Company's market opportunity and business
prospects that are individually and collectively forward-looking statements. Such forward-looking statements are not guarantees of future
performance and are subject to known and unknown risks, uncertainties and assumptions that are difficult to predict. These risks and
uncertainties include, but are not limited to, the performance of the Indian economy and of the economies of various international markets,
the performance of the auto ancillary industry in India and world-wide, competition, the company’s ability to successfully implement its
strategy, the Company’s future levels of growth and expansion, technological implementation, changes and advancements, changes in
revenue, income or cash flows, the Company’'s market preferences and its exposure to market risks, as well as other risks. The Company’s
actual results, levels of activity, performance or achievements could differ materially and adversely from results expressed in or implied by
this Presentation. The Company assumes no obligation to update any forward-looking information contained in this Presentation. Any
forward-looking statements and projections made by third parties included in this Presentation are not adopted by the Company and the
Company is not responsible for such third-party statements and projections.
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INDUSTRY HIGHLIGHTS FOR Q2 FY26 UNO ([(TIITXY
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Auto Industry growth across all Rare earth magnet supply issues
Segments Industry gxploring alternate sourcing arrangements
Growth in PV and 2W segment at 4% and 11% due to China’s curb on rare earth magnets
respectively on YoY driven by exports volume and As per media rgports, China has started giving nod to
mid-premium segment Indian companies

CV & OR segment grows by 11% & 15% resp.

Govt Proposes to make AVAS GST Rate Rationalization
mandatory for EVs Rationalization of GST including reduction in rates is
All new models after Oct 2026 to equip with AVAS expected to boost auto demand sustainably

All existing model to comply from Oct 2027

EV Penetration increased in 4W
and 2W
EV penetration in 4W reach 5% in Q2FY26

EV 2W penetration at 8.1%. EV 2W sales crosses 1 Mn
in CY2025
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KEY OPERATIONAL HIGHLIGHTS FOR Q2 FY26

AW4W Kharkhoda plant phase 1 Record Domestic sales for 2W

under commissioning Switch

Phase 1 of new plant for AW4W Kharkhoda with 60K Increase in market share along with favorable

capacity is under commissioning customer mix supported by domestic volume
growth drove the strong growth in 2W Switch
market

Robust growth in Airbags Impressive growth Iin Seating
business

business

Tailwind of enhanced safety requirements. Favorable customer mix in 2W, increase supply of

suspended seats in the domestic market, and
. . . . increased contribution from the bus passenger seat
Neemrana airbag facility expansion ramping up. segment driving growth

Addition of side airbags and curtain airbags driving

the growth.
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KEY FINANCIAL HIGHLIGHTS FOR THE QUARTER

@
Group Revenues (Including JVs and Consolidated Revenues increased by
Associates) (Unaudited) higher by 14% 13% Y-0-Y to

Y-0-Y

Rs 6,191 Cr

for the quarter

Rs 4 814 Cr

for the quarter

EBITDA higher by 14% Y-o0-Y to EBITDA margin at
Rs 552 Cr at 11.5%
for the quarter for the quarter

PAT (UML share excluding exceptional
income) increased by 27% on Y-o-Y basis

Rs 304 Cr

for the quarter
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CONSOLIDATED FINANCIAL HIGHLIGHTS - Q2 FY26

Revenue (Rs. Cr)

I

Q2 FY25 Q2 FY26

m UML Revenue

PAT* (Rs. Cr)

27%
/

Q2 FY25 Q2 FY26

B UML Consol

* PAT UML Share excluding exceptional income
A PAT excluding share of JV/Associates & exceptional income

EBITDA (Rs. Cr) 552
482 L

45

Q2 FY25 Q2 FY26

B PBT ™ Interest M Depreciation

Margin (%)

11.4% 11.5%
4.5% 5.0%
Q2 FY25 Q2 FY26

===EBITDA => PATA
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DIVISION-WISE REVENUE MIX

Q2 FY25 (%)

Others
21%

Acoustics
4%

Seatings
7%

Casting
20%

Switches

/5%

Q2 FY26 (%)

Others
22%

Acoustics
4%

Seatings
7%

Casting
19%
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Switches
25%

——— Lighting
23%
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BUSINESS REVIEW

Product Segment

Switches

=p

Lighting

Castings

Revenue Growth ( Figures in Rs. Cr)

25% 25% 25% 25% 25%

1,057

Q2FY25 Q3FY25 Q4FY25 QIFY26 Q2FY26

23% : 23%

Q2FY25 Q3FY25 Q4FY25 QIFY26 Q2FY26

Q2FY25 Q3FY25 Q4FY25 QIFY26 Q2FY26

[ Revenue — Revenue Share
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Key updates

Market share gain in Domestic 2W Switch
Shifting cum expansion of UMRPL plant to
Farrukhnagar progressing well.

Rising premiumization preference for advanced &
aesthetically lighting solution

EV 2W increasing penetration along with transition to
LED driving growth

First Phase of Kharkhoda AW4W under
commissioning
AW4W Growth impacted by softening in Alu prices
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BUSINESS REVIEW

Product Segment
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Acoustic

Revenue Growth ( Figures in Rs. Cr)

Q2FY25 Q3FY25 Q4FY25 QIFY26 Q2FY26

7% 0 7%

Q2FY25 Q3FY25 Q4FY25 QIFY26 Q2FY26

21% 22% 22% %

Q2FY25 Q3FY25 Q4FY25 QIFY26 Q2FY26

0 Revenue ~ Revenue Share
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Key updates

Muted demand in European auto market
Shifts in European OEM from dual horn to single horn
impacting Clarton Horn volumes

Growth driven by diversification of 2W customers &
favourable customer mix

Supply of suspended seats in domestic market grows
further

Sensors and ADAS business continued to scale up,
supported by the successful start of a new camera
module production line

Alternate fuel business growth driven by increasing CNG
penetration
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REVENUE BREAKUPS Q2 FY26

OR
v 3V 1%

International Aftermarket 3% 3%
9% 7%

4W
45%

2W
48%
India OEM
91% 93%
Geography-wise Breakup Channel-wise Breakup Segment -wise Breakup
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@
. Total Cost (In Rs . . Expected
Product Line Crs) Location Capacity SOP
1 4W Alloy Wheels Uno Minda Ltd 542 Kharkhoda 120k Wheel p.m. Q4 FY28  Phase 1 for 60k .\Nheeol P-m.
Phase 2 under commissioning
2 4W Lighting PTMA 210 Indonesia Expasaf;g:gcum Q4 FY26 Project under implementation
3 4W Switches Uno Mindarika 120 Farrukhnagar SE:;I:fsfounm Q3 FY27 Project under implementation
4 Sunroof Uno Minda Ltd 63 Bawal New Facility Q4 FY27 Project under implementation
5 Airbags TG Minda (JV) 283 Harohalli Greenfield Q1 FY27 Project under Implementation
6 Casting Uno Minda Ltd 72 Hosur Expansion Q4 FY 26 Project under Implementation
7 2W Alloy Wheels Uno Minda Ltd 200 Bawal Expansion Q2 FY 27 Project under implementation
4\W EV Powertrain Uno Minda Auto - Q2 FY 27 . . .

8 Products Innovations Pyt Ltd 423 Khed New Facility Phase 1 Project under implementation
9 2W Lighting Uno Minda Ltd 233 Kharkhoda ngg:ngsic;:“ Q3 FY27 Project under implementation
EV Casting . Chhatrapati - Q2 FY27 . . .

10 Products Uno Minda Ltd 210 Sambhajinagar New Facility Phase 1 Project under implementation

Total 2,356
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Recent Recognitions
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Great
Place
To

Work.

Certified

OCT 2025-OCT 2026
INDIA

Red Dot Award: Design
Concept 2025

in the Cars & Motorcycles category
for its Tech Demonstrator the TD225, first
showcased at the Auto Expo 2025

Great Place To Work®
Certified™

For 5 Years Consecutive

Cll Best CFO Award for 2024-25: Auto

and Auto Ancillary Sector

awarded to Group CFO
Mr Sunil Bohra
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Corporate Social Responsibility Initiatives
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Ina ugurgted its 18th Sa.ma rth JYQti 12th Valedictory Function at the Samarth-
Center in Kaggalahalli, Harohalli, Jyoti Center in Vadakkupattu, Chennai
Karnataka

Partners with Atypical Advantage, along
with Next Bharat Ventures (an initiative
of Suzuki Motor Corporation) for High
Impact Initiatives for PwDs

HP-CLAP (Continued Learning Access Supported Self Help Group 16
Program) in collaboration with Uno Minda Making bags from seating waste



